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UNITED STATES DISTRICT COURT 
FOR THE DISTRICT OF NEW JERSEY 

______________________________________________  
DEBRA A. SILVER, on behalf of herself and             
those similarly situated,                         Civil Action No.: 3:17-cv-00018-FLW-LHG 
        
     Plaintiff,  Honorable Freda L. Wolfson 
        Honorable Lois H. Goodman 
  v.      
        
PEP BOYS - MANNY, MOE & JACK OF   
DELAWARE, INC.; JANE AND JOHN DOES         SECOND AMENDED CLASS ACTION 
1-10, individually and as owners, officers, directors,                COMPLAINT AND JURY DEMAND    
founders, managers, agents, employees and/or                   
representatives of PEP BOYS - MANNY, MOE &            
JACK OF DELAWARE, INC.; and XYZ ENTITIES        
1-10,         
     Defendants.                
 
 Plaintiff Debra A. Silver (“Plaintiff” or “Ms. Silver”), by and through her undersigned 

counsel, brings this action on behalf of herself and those similarly situated, pursuant to Fed. R. 

Civ. P. 23, et seq., against Defendant Pep Boys - Manny, Moe & Jack of Delaware, Inc., 
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(“Defendant” or “Pep Boys”), Jane and John Does 1-10, individually and as owners, officers, 

directors, founders, managers, agents, employees and/or representatives of Pep Boys, and XYZ 

Entities 1-10.  Plaintiff and all other putative class members, upon information and belief, allege 

as follows: 

PRELIMINARY STATEMENT 

 1. Consumers rely on their vehicles to go to work, pursue their educational goals and 

provide for their families.  Furthermore, consumers are required to maintain, repair and service 

their vehicles to ensure access to the daily necessities of life.  Moreover, consumers want an honest 

and affordable price for the auto parts that they need and buy which enables them to save money 

and to make their financial ends meet.  Ms. Debra A. Silver, a single, working mom, is such a 

consumer.  A loyal Pep Boys customer for several years, Ms. Silver placed her trust in her local 

Pep Boys’ store’s service department to provide her with the auto parts that she needed at 

Defendant’s lowest prices.  

 2. Ms. Silver believed that her local Pep Boys’ store’s service department provided 

her with the auto parts that she needed at the lowest possible prices because she received a Pep 

Boys’ discount that lowered the prices for these auto parts.  This is because Pep Boys operated, 

and is still operating, a two-tiered pricing scheme that charges its website’s customers one set of 

prices, their website’s advertised prices for auto parts, but charged Ms. Silver, and similarly 

situated consumers, a second set of prices, their stores’ service departments’ set of prices that are 

charged out at a premium, resulting in percentage price increases ranging from 13% to 51%, over 

their website’s advertised prices, for the same exact auto parts and exclusive of any labor charges 

to install these auto parts.  Pep Boys concealed, and is still concealing, this two-tiered pricing 

scheme through its failure to disclose this fact to Ms. Silver, and similarly situated consumers, and 
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through its use of a discount applied to Ms. Silver’s final bill to make it appear that she, and 

similarly situated consumers, received the lowest possible prices for these auto parts.  Pep Boys’ 

two-tiered pricing scheme is not only inconsistent with its public statements regarding its code of 

ethics and price matching policies, it violates New Jersey law. 

PROCEDURAL HISTORY 

 3. By way of background, this matter was originally filed by the Plaintiff on 

November 21, 2016 in the Superior Court of New Jersey, Law Division under docket number 

MER-L-2305-16.  Shortly thereafter, on or about November 28, 2016, the Plaintiff filed the First 

Amended Class Action Complaint and Jury Demand.  The First Amended Class Action Complaint 

contained only minor clerical corrections. 

 4. On or about January 3, 2017, Pep Boys filed its Notice for Removal pursuant to the 

Class Action Fairness Act of 2005 (“CAFA”), 28 U.S.C. §§ 1332(d), 1441, 1446, and/or 1453, et 

seq. 

 5. On January 24, 2017, Pep Boys filed both a Notice of Motion to Compel Arbitration 

and Dismiss the Case and a Notice of Motion to Dismiss Pursuant to Fed. R. Civ. P. 12(b)(6).  As 

part of the former motion, Pep Boys included a Declaration of Greg Russ, Defendant’s Vice 

President of Service Operations.   

 6. On May 22, 2017, the Honorable Freda L. Wolfson entered an Order 

administratively terminating both of Pep Boys’ motions.  Judge Wolfson ordered that the parties 

engage in sixty (60) days of arbitration related discovery.  At the end of the arbitration discovery 

period, Pep Boys was permitted an additional forty-five (45) days to refile either or both of its 

prior motions.  Due to limited discovery conducted on the issue of arbitration, Pep Boys decided 
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to withdraw its arbitration defense as to Ms. Silver.  The issue of whether Pep Boys’ arbitration 

defense is waived to unnamed members of the proposed class is subject to Plaintiff’s Fed. R. Civ. 

P. 30(a)(1) and 30(b)(6) deposition requests that were served upon the Defendant. 

NATURE OF THE ACTION 

 7. Plaintiff brings this action on behalf of a statewide New Jersey class of customers 

who, at any time from six years prior to November 22, 2016 through the present, purchased 

automobile parts and/or accessories from a New Jersey based Pep Boys Service Center and were 

charged a higher price for the part and/or accessory greater than Pep Boys’ lowest advertised online 

price for the part.  Pep Boys has published and continues to publish a Service Department Code of 

Ethics (“Code”).1 The Code unequivocally affirms that “[s]ervice pricing must conform with the 

Pep Boys printed retail prices or Mitchell pricing if no Pep Boys pricing is stated.” (emphasis 

added).  See Exhibit A – Code.2  Pep Boys has consistently violated its Code by charging higher 

prices for parts sold through its service departments than for the same parts advertised for sale for 

lower printed retail prices stated on its website. 

 8. This is a consumer class action against Pep Boys.  Pep Boys’ failure to honor its  

advertised price including its affirmative misrepresentation that its service pricing conform with 

its printed retail pricing violates various provisions of the New Jersey Consumer Fraud Act, 

(“CFA”), N.J.S.A. 56:8-1 et seq., the Truth-In Consumer Contract, Warranty and Notice Act, 

(“TCCWNA”), N.J.S.A. 56:12-14 et seq., and the New Jersey Automotive Repair Regulations 

(“Repair Regulations”), N.J.A.C. 13:45A-26C.2(a)1, 13:45A-26C.2(a)5 and 13:45A-26C.2(a)13.  

Additionally, Pep Boys has breached the contracts and/or agreements between it and the Plaintiff 

                                                 
1See https://www.pepboys.com/docs/pdf/Q4_2011PressKit_FNL.pdf (page 8 (of 14), number 9).  
2 See page 9 (of 50), number 9, within attached exhibit PDF document counter.  
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and the putative class and Pep Boys has been unjustly enriched at the expense of the Plaintiff and 

the putative class. 

 9. Through her CFA and Repair Regulations claims, the Plaintiff seeks damages for 

herself and on behalf of the putative class, and injunctive relief requiring Pep Boys to cease using 

deceptive practices in violation of the CFA. 

 10. Through her TCCWNA claims, the Plaintiff seeks damages for herself and on 

behalf of the putative class, and injunctive relief barring Pep Boys from further violations of the 

TCCWNA. 

 11. Through her breach of contract claim, the Plaintiff seeks damages for herself and 

on behalf of the putative class, and injunctive relief barring Pep Boys from further breaches of 

contract. 

 12. Through her unjust enrichment claim, the Plaintiff seeks damages for herself and 

on behalf of the putative class, and injunctive relief barring Pep Boys from further unlawful actions 

that result in it being unjustly enriched at the expense of its customers. 

PARTIES 

 13. Plaintiff Debra A. Silver is an individual residing in Plainsboro, Middlesex County, 

New Jersey. 

 14. Defendant Pep Boys is a Delaware corporation with a principal place of business 

located at 3111 West Allegheny Avenue, Philadelphia, Pennsylvania 19132.  Upon information 

and belief, Pep Boys operates at least 45 of its stores in New Jersey. 

 15. Jane and John Does 1 through 10 are fictitious individuals meant to represent the 

agents, servants, employees, and/or representatives of Pep Boys who have been involved in the 
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conduct that gives rise to this Complaint, but are heretofore unknown to Plaintiff.  As these 

defendants are identified, Plaintiff shall amend the Complaint to include them. 

 16. XYZ Entities 1 through 10 are fictitious entities (e.g., corporations, limited liability 

companies, proprietorships, etc.) meant to represent any additional business entities who have been 

involved in the conduct that gives rise to the Complaint, but are heretofore unknown to Plaintiff.  

As these Defendants are identified, Plaintiff shall amend the Complaint to include them. 

JURISDICTION AND VENUE 

 17. This Court has subject matter jurisdiction over this class action pursuant to 28 

U.S.C. § 1332, as amended by the Class Action Fairness Act of 2005, because the matter in 

controversy exceeds $5 million, exclusive of interests and costs, and is a class action in which 

some members of the Class are citizens of states different than Defendant.  See 28 U.S.C. § 

1332(d)(2)(A). 

 18. This Court has personal jurisdiction over Defendant because it does substantial 

business in New Jersey.  Defendant has sufficient minimum contacts with the state of New Jersey 

and intentionally avails itself of the consumers and markets within the state of New Jersey through 

the promotion and sales of its products and services.  

 19. Venue properly lies in this district pursuant to 28 U.S.C. § 1391(b)(2). 

SUBSTANTIVE ALLEGATIONS 

 20. At all relevant times, Pep Boys operated and currently operates a website, 

www.pepboys.com, that allows customers to purchase products for in-store or home delivery as 

well as to schedule service appointments at one of its physical locations.  
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 21. At all relevant times, customers can schedule a service appointment by going to 

Pep Boys’ website or by going to or calling one of the Pep Boys’ store locations in New Jersey. 

 22. Upon information and belief, anytime a customer utilizes the Pep Boys’ service 

department, that customer is charged for the part(s) purchased and labor costs for installation of 

these parts.  

 23. On or about September 23, 2015, Plaintiff visited Pep Boys’ Princeton store located 

at 3505 Brunswick Pike, West Windsor, New Jersey.  The Plaintiff’s purpose for visiting the store 

was to have her 2006 Kia Sedona repaired.  

 24. On or about September 25, 2015, Pep Boys’ Princeton service department called 

Plaintiff and explained to her that she needed new rear disc brake rotors.  Pep Boys offered to sell 

Plaintiff a pair of Prostop Rear Disc Brake Rotors (“Brake Rotors”) for $173.56 exclusive of labor.  

Plaintiff agreed to buy the parts from Pep Boys. 

 25.  The Plaintiff subsequently went to the Pep Boys’ Princeton location to pick up her 

vehicle and pay for the work done.  Pep Boys’ Princeton service department applied a “discount” 

that reduced the cost of the Brake Rotors from $173.56 to $147.53.  This price did not include the 

$159.00 for labor that was additionally charged.  See Exhibit B – Service Work Order and Receipt. 

 26. Upon information and belief, Pep Boys advertised a lower price on its website for 

the Brake Rotors than what its service department ultimately charged the Plaintiff on September 

25, 2015.  See Exhibit C – Pep Boys’ Website Screenshot.  

 27. As the Plaintiff paid for labor in addition to the parts, the difference between the 

price charged for the Brake Rotors online and the post-discount price charged for the Brake Rotors 

in-store represents a hidden and/or disguised fee of $55.55 that Pep Boys charged Plaintiff.  
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 28. Upon information and belief, Pep Boys utilizes a practice of routinely charging 

customers who use its service department a price for vehicle part(s) that is greater than its lowest 

advertised price for the same part(s) on its website (“price differential”).  See Exhibit D – Price 

Differential Chart.  

 29. Additionally, Pep Boys affirmatively misrepresented on its Code that its “[s]ervice 

pricing must conform with the Pep Boys printed retail prices or Mitchell pricing if no Pep Boys 

pricing is stated.”  On information and belief, Pep Boys advertises a price for less money on its 

website for a part(s) than the price that its service department will charge a customer for the same 

part(s). 

 30. On or about April 9, 2016, the Plaintiff visited the Pep Boys’ Princeton store’s 

service department to have work performed on her vehicle.  On or about April 11, 2016, a 

representative from Pep Boys called Plaintiff and advised her of the work that needed to be done 

on her vehicle.  That work consisted of the following parts at the following prices: 

  a) one (1) ProCool New Water Pump for $141.88; 
  b) a pair of Front Struts for $605.64; 
  c) a pair of Front Strut Mounts for $281.20; and  
  d) one (1) Sway Bar Bushing for $18.41. 

These prices were exclusive of labor.  The Plaintiff agreed to buy the parts from Pep Boys. 

 31.  The Plaintiff subsequently went to the Pep Boys’ Princeton location to pick up her 

vehicle and pay for the work done.  Pep Boys’ Princeton’s store’s service department applied a 

“discount” that reduced the costs of the parts as follows:  

  a) one (1) ProCool New Water Pump for $106.41; 
  b) a pair of Front Struts for $454.23; 
  c) a pair of Front Strut Mounts for $210.91; and  
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  d) one (1) Sway Bar Bushing for $13.82. 

Therefore, the Plaintiff was charged $785.37 for the parts.  This price did not include the 

approximately $584.33 for labor that was additionally charged.  See Exhibit E – Service Work 

Order and Receipt.  

 32. Upon information and belief, Pep Boys advertised a lower price on its website for 

the parts listed in paragraph 31 supra than what its service department ultimately charged the 

Plaintiff on or about April 11, 2016.  See Exhibit F – Pep Boys’ Website Screenshots.  

 33. As the Plaintiff paid for labor in addition to the parts, the difference between the 

in-store post-discount prices charged for the parts listed in paragraph 31 supra and the online prices 

charged for the same parts represents a hidden and/or disguised fee of $20.42, $228.25, $106.93, 

and $1.83, respectively, that Pep Boys charged Plaintiff.    

 34. Upon information and belief, Pep Boys utilizes a practice of routinely charging 

customers who use its service department a price for vehicle part(s) that is greater than its lowest 

advertised price for the same part(s) on its website.  See Exhibit G – Price Differential Chart.  

 35. Additionally, Pep Boys affirmatively misrepresents on its Code that its “[s]ervice 

pricing must conform with the Pep Boys printed retail prices or Mitchell pricing if no Pep Boys 

pricing is stated.”  On information and belief, Pep Boys advertises a price for less money on its 

website for a part(s) than the price that its service department will charge a customer for the same 

part(s). 

 36. On or about May 15, 2016, the Plaintiff visited Pep Boys’ Princeton store’s service 

department to have work performed on her vehicle.  On or about May 16, 2016, a representative 

from Pep Boys called Plaintiff and advised her of the work that needed to be done on her vehicle.  
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Pep Boys offered to sell plaintiff a BWD Brake Light Switch (“Brake Light Switch”) for $33.13 

exclusive of labor.  Plaintiff agreed to buy the part from Pep Boys. 

 37.  The Plaintiff subsequently went to Pep Boys’ Princeton location to pick up her 

vehicle and pay for the work done.  Pep Boys’ Princeton’s service department applied a “discount” 

that reduced the cost of the Brake Light Switch from $33.13 to $28.16.  This price did not include 

the labor that was additionally charged.  See Exhibit H – Service Work Order and Receipt.  

 38. As the Plaintiff paid for labor in addition to the parts, the difference between the 

price charged for the Brake Light Switch online and the post-discount price charged for the Brake 

Light Switch in-store represents a hidden and/or disguised fee of $11.17 that Pep Boys charged 

Plaintiff.   

 39. Upon information and belief, Pep Boys utilizes a practice of routinely charging 

customers who use its service department a price for vehicle part(s) that is greater than its lowest 

advertised price for the same part(s) on its website.  See Exhibit I – Pep Boys’ Website Screenshot.  

See Exhibit J – Price Differential Chart.  Since Pep Boys’ customers pay labor charges for using 

its service department, this price differential simply represents an additional disguised and/or 

undisclosed fee to the consumer.  

 40. Pep Boys affirmatively misrepresented on its Code that its “[s]ervice pricing must 

conform with the Pep Boys printed retail prices or Mitchell pricing if no Pep Boys pricing is 

stated.”  On information and belief, Pep Boys advertises a price for less money on its website for 

a part(s) than the price that its service department will charge a customer for the same part(s). 

 41. Furthermore, Pep Boys offers a “Price Match Policy”. See 

https://www.pepboys.com/customer_care/policies/price_match/.  That policy states that Pep Boys, 
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for retail merchandise “. . . will match any local competitor’s advertised or every-day price, on any 

comparable merchandise normally stocked as active in our stores’ inventory or outside purchase, 

within 30 days of purchase with the original receipt.”  (emphasis added). 

 42. By stating that it would match any local competitor’s advertised prices for any 

merchandise it stocked, Pep Boys impliedly represented that it would match its own prices for 

merchandise purchased from its website to merchandise sold through its service departments. 

 43. Defendant never disclosed to Plaintiff either over the phone or in person, that the 

exact same parts were available to her on Defendant’s website for a substantial discount than what 

Pep Boys’ service department charged her.  In fact, Defendant’s use of a “discount” on the final 

bill as well as its “Price Match Policy” deceived Plaintiff into thinking she received Pep Boys’ 

lowest prices for the parts that she purchased.  

CLASS ACTION ALLEGATIONS 

 44. Plaintiff seeks relief in her individual capacity and seeks to represent a class 

consisting of all others who are similarly situated.  Pursuant to Fed. R. Civ. P. 23(a) and (b)(2) 

and/or (b)(3), Plaintiff seeks certification of a class initially defined as follows: 

 All customers in New Jersey who from the six years preceding November 21, 2016 until 

the final disposition of this case (“Class Period”), purchased auto parts from Pep Boys’ service 

departments and were charged a higher price than Defendant’s lowest advertised online price in 

violation of Defendant’s publicly stated Code.  

 45. Excluded from the Class are Defendant and its subsidiaries and affiliates, 

Defendant’s executives, board members, legal counsel, the judges, and all other court personnel to 

whom this case is assigned, and their immediate families. 
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 46. Plaintiff reserves the right to amend or modify the Class definition with greater 

specificity or division into subclasses after she has had an opportunity to conduct discovery. 

 47. Numerosity.  Fed. R. Civ. P. 23(a)(1).  The potential members of the Class as 

defined are so numerous that joinder of all members is unfeasible and not practicable.  While the 

precise number of Class members has not been determined at this time, Plaintiff is informed and 

believes that thousands or millions of consumers have purchased parts within the Class definition. 

 48. Commonality.  Fed. R. Civ. P. 23(a)(2) and (b)(3).  There are questions of law and 

fact common to the Class, which predominate over any questions affecting only individual Class 

members.  These common questions of law and fact include, without limitation: 

  a. Whether Pep Boys falsely and/or misleadingly misrepresented that its 

“[s]ervice pricing must conform with the Pep Boys printed retail prices or Mitchell pricing if no 

Pep Boys pricing is stated.”; 

  b. Whether Pep Boys’ misrepresentations are likely to deceive reasonable 

consumers; 

  c. Whether Pep Boys violated the New Jersey Consumer Fraud Act, N.J.S.A. 

56:8-1, et seq., (“CFA” or “Consumer Fraud Act”); 

  d. Whether Pep Boys violated the Truth-In-Consumer Contract, Warranty and 

Notice Act, N.J.S.A. 56:12-14, et seq., (“TCCWNA”); 

  e. Whether Pep Boys’ actions constitute a breach of contract; 

  f. Whether Pep Boys was unjustly enriched by its conduct; 
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  g. Whether Pep Boys violated the New Jersey Automotive Repair Regulations, 

N.J.A.C., 13:45A-26C.2(a)1, 13:45A-26C.2(a)5 and 13:45A-26C.2(a)13, each of which is a per se 

violation of the Consumer Fraud Act, N.J.S.A. 56:8-2. 

  h. The nature of the relief, including equitable relief, to which Plaintiff and 

Class members are entitled. 

 49. Typicality.  Fed. R. Civ. P. 23(a)(3).  Plaintiff’s claims are typical of the claims of 

the Class.  Plaintiffs and all Class members were exposed to uniform practices and sustained injury 

arising out of and caused by Defendant’s unlawful conduct. 

 50. Adequacy of Representation.  Fed. R. Civ. P. 23(a)(4).  Plaintiff will fairly and 

adequately represent and protect the interests of the members of the Class.  Plaintiff’s Counsel is 

competent and experienced in litigating class actions. 

 51. Superiority of Class Action. Fed. R. Civ. P. 23(b)(3).  A class action is superior to 

other available methods for the fair and efficient adjudication of this controversy because joinder 

of all members of the Class is impracticable.  Furthermore, the adjudication of this controversy 

through a class action will avoid the possibility of inconsistent and potentially conflicting 

adjudication of the asserted claims.  There will be no difficulty in the management of this action 

as a class action. 

 52. Injunctive and Declaratory Relief.  Fed. R. Civ. P. 23(b)(2).  Pep Boys’ 

misrepresentations and omissions of material facts are uniform to all members of the Class.  Pep 

Boys has acted or refused to act on grounds that apply generally to the Class, so that final injunctive 

relief or declaratory relief is appropriate with respect to the Class as a whole. 
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COUNT ONE 
(FIRST VIOLATION OF THE CFA) 

 53. Plaintiff, on behalf of herself and all others similarly situated, incorporates by 

reference and realleges paragraphs 1-52. 

 54. The CFA prohibits inter alia: 

  The act, use or employment by any person of any unconscionable commercial  
  practice, deception, fraud, false pretense, false promise, misrepresentation, or the  
  knowing concealment, suppression, or omission of any material fact with intent  
  that others rely upon such concealment, suppression, or omission, in connection  
  with the sale or advertisement of any merchandise[.]  N.J.S.A. 56:8-2. 
 
 55. At all relevant times, Pep Boys was a “person” within the meaning of N.J.S.A. 56:8-

1(d).  

 56. At all relevant times, Pep Boys’ sale(s) of vehicle parts and accessories constituted 

“merchandise” within the meaning of N.J.S.A. 56:8-1(c). 

 57. At all relevant times, Pep Boys’ marketing, advertising, sales and distribution of 

vehicle parts and accessories meets the definition of “advertising” in N.J.S.A. 56:8-1(a). 

 58. At all relevant times, Pep Boys’ marketing, advertising, sales and distribution of 

vehicle parts and accessories meets the definition of “sale” in N.J.S.A. 56:8-1(e). 

 59. As described in detail above, Pep Boys falsely, deceptively, unfairly, 

unconscionably, and fraudulently mislead the Plaintiff and the putative Class in violation of the 

CFA by failing to disclose that it charges its service department customers the price differential 

mentioned supra.  That is Pep Boys operated, and currently operates, essentially a two-tiered 

pricing structure that allows its service departments to charge its customers a significant premium 

for a part or accessory over Pep Boys’ lowest advertised online price for that part. 
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 60. At all relevant times, this price differential represented and currently represents a 

disguised and/or undisclosed fee to the consumer. 

 61. These disguised and/or undisclosed fees are violative of the CFA as they were never 

disclosed to the class members prior to the sales. 

 62. The Plaintiff suffered ascertainable losses of money, including, but not limited to, 

the aforementioned price differential in the amounts of $55.55, $357.43, and $11.17, respectively, 

for each service visit.  The Plaintiff and the members of the putative Class are aggrieved consumers 

as a result of, but not limited to, the foregoing violations and losses. 

COUNT TWO 
(SECOND VIOLATION OF THE CFA) 

 63. Plaintiff, on behalf of herself and all others similarly situated, incorporates by 

reference and realleges paragraphs 1-62. 

 64. The CFA prohibits inter alia: 

  The act, use or employment by any person of any unconscionable commercial  
  practice, deception, fraud, false pretense, false promise, misrepresentation, or the  
  knowing concealment, suppression, or omission of any material fact with intent  
  that others rely upon such concealment, suppression, or omission, in connection  
  with the sale or advertisement of any merchandise[.]  N.J.S.A. 56:8-2. 
 
 65. At all relevant times, Pep Boys was a “person” within the meaning of N.J.S.A. 56:8-

1(d).  

 66. At all relevant times, Pep Boys’ sale(s) of vehicle parts and accessories constituted 

“merchandise” within the meaning of N.J.S.A. 56:8-1(c). 

 67. At all relevant times, Pep Boys’ marketing, advertising, sales and distribution of 

vehicle parts and accessories meets the definition of “advertising” in N.J.S.A. 56:8-1(a). 
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 68. At all relevant times, Pep Boys’ marketing, advertising, sales and distribution of 

vehicle parts and accessories meets the definition of “sale” in N.J.S.A. 56:8-1(e). 

 69. At all relevant times, Pep Boys engaged in unconscionable commercial practices, 

deception, fraud, false pretenses, and misrepresentations in its interactions with Plaintiff in 

violation of the CFA since it promotes and affirmatively represented to the Plaintiff and the 

putative Class that its “[s]ervice pricing must conform with the Pep Boys printed retail price or 

Mitchell pricing if no Pep Boys pricing is stated.”  As mentioned supra, this policy is contained 

within the Code.  

 70. The posting of a document containing this language in inherently deceptive as it 

misleads an average consumer into believing that the Pep Boys’ service department was bound to 

give them Pep Boys’ lowest advertised price for the part or accessory when that was not in fact the 

case. 

 71. The language contained in the Pep Boys’ Code is an affirmative misrepresentation 

of a material fact in violation of the CFA. 

 72. At all relevant times, Pep Boys charged the price differential to its customers who 

purchased the parts through its service departments. 

 73. The Plaintiff suffered ascertainable losses of money, including, but not limited to, 

the aforementioned price differential in the amounts of $55.55, $357.43, and $11.17, respectively, 

for each service visit.  The Plaintiff and the members of the putative Class are aggrieved consumers 

as a result of, but not limited to, the foregoing violations and losses. 

COUNT THREE 
(THIRD VIOLATION OF THE CFA) 
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 74. Plaintiff, on behalf of herself and all others similarly situated, incorporates by 

reference and realleges paragraphs 1-73. 

 75. At all relevant times, Pep Boys engaged in unconscionable commercial practices, 

deception, fraud, false pretenses, and misrepresentations in its interactions with Plaintiff in 

violation of the CFA since it promotes a price matching policy wherein it “. . . will match any 

competitor’s advertised or every-day price, on any comparable merchandise normally stocked as 

active in our stores’ inventory or outside purchase, within 30 days of purchase with the original 

receipt.” 

 76. The posting of a document containing this language is inherently deceptive as it 

misleads an average consumer into believing that if Pep Boys will match a competitor’s price, it 

is most certainly matching its own in-store and/or online price.  Also, the price match is inherently 

deceptive as it omits the material fact that Pep Boys does not price match in its service department 

to its lowest price as set forth on its website or in the store for the same merchandise. 

 77. The Price Match Policy is inherently deceptive under the CFA as a customer is 

misled into believing they are receiving Pep Boys’ lowest price for the part and that the customer 

should not have to ask Pep Boys to “price match” Pep Boys’ lowest advertised price. 

 78. At all relevant times, Pep Boys charged the price differential to its customers who 

purchased the parts through its service department. 

 79. The Plaintiff suffered ascertainable losses of money, including, but not limited to, 

the aforementioned price differential in the amounts of $55.55, $357.43, and $11.17, respectively, 

for each service visit.  The Plaintiff and the members of the putative Class are aggrieved consumers 

as a result of, but not limited to, the foregoing violations and losses. 
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COUNT FOUR 
(Violations of the Repair Regulations) 

 80. Plaintiff, on behalf of herself and all others similarly situated, incorporates by 

reference and realleges paragraphs 1-79. 

 81. The Repair Regulations, N.J.A.C. 13:45A-26C.1 et seq., prohibit automotive repair 

dealers from deceptive practices in connection with providing automotive repair services to 

consumers.  Defendant has engaged in deceptive practices in its interactions with Plaintiff in 

violation of the Repair Regulations, N.J.A.C. 13:45A-26C.2(a)1, 13:45A-26.2(a)5 and 13:45A-

26C.2(a)13.  Each of these violations is a per se violation of the CFA, including without limitation: 

 a. Defendant’s failure to disclose its two-tiered price differential in which its service 

department failed to provide the Plaintiff with Defendant’s lowest advertised online price for the 

part(s) purchased; 

 b. Defendant’s practice of applying discounts for the part(s) on the Plaintiff’s final bill 

was a deceptive and unconscionable commercial practice that reinforced Plaintiff’s impression 

that she was receiving Defendant’s lowest advertised price for the parts and induced her to agree 

and to pay the post-discount part prices when in fact she was paying a substantial premium over 

the lowest advertised online price for these same parts.  

 c. Defendant’s Code is an untrue statement which the Defendant knew to be untrue 

because it sold its service department parts at a premium over the same parts sold through its 

website that were advertised for less.  

 82. The Plaintiff suffered ascertainable losses of money, including, but not limited to, 

the aforementioned price differential in the amounts of $55.55, $357.43, and $11.17, respectively, 
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for each service visit.  The Plaintiff and the members of the putative Class are aggrieved consumers 

as a result of, but not limited to, the foregoing violations and losses.  

COUNT FIVE 
(First Violation of the TCCWNA) 

 83. Plaintiff, on behalf of herself and all others similarly situated, incorporates by 

reference and realleges paragraphs 1-82. 

 84. Pep Boys’ contracts, advertisements, website and/or agreements as given to 

Plaintiff and others similarly situated are consumer notices and/or contracts subject to TCCWNA. 

 85. Pep Boys is a “seller” within the meaning of N.J.S.A. 56:12-15. 

 86. TCCWNA, at N.J.S.A. 56:12-15, prohibits any seller from offering, entering into, 

giving, or displaying a written consumer notice and/or contract that violates a clearly established 

right of the consumer or responsibility of the seller as established by New Jersey or federal law. 

 87. The right of a consumer to be free from a disguised or hidden fee is a clearly 

established right under the CFA. 

 88. The responsibility of the seller not to use any unconscionable commercial practice, 

deception, fraud, false pretense, false promise, misrepresentation, or the knowing concealment, 

suppression, or omission of any material fact with the intent that others rely upon such 

concealment, suppression or omissions is a clearly established responsibility under N.J.S.A. 56:8-

1 et seq. 

 89. Defendant’s contracts, website, advertisements and/or agreements violate the 

TCCWNA by failing to disclose the existence of the price differential, i.e., Pep Boys’ practice of 

using its service department to charge customers amounts for parts in excess of Pep Boys’ lowest 

advertised online price for that part. 
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 90. The Plaintiff suffered ascertainable losses of money, including, but not limited to, 

the aforementioned price differential in the amounts of $55.55, $357.43, and $11.17, respectively, 

for each service visit.  The Plaintiff and the members of the putative Class are aggrieved consumers 

as a result of, but not limited to, the foregoing violations and losses. 

COUNT SIX 
(Second Violation of the TCCWNA) 

 91. Plaintiff, on behalf of herself and all others similarly situated, incorporates by 

reference and realleges paragraphs 1-90. 

 92. Pep Boys’ Code as published on its website is a consumer notice subject to 

TCCWNA. 

 93. Pep Boys is a “seller” within the meaning of N.J.S.A. 56:12-15. 

 94. TCCWNA, at N.J.S.A. 56:12-15, prohibits any seller from offering, entering into, 

giving or displaying a written consumer notice and/or contract that violates a clearly established 

right of the consumer or responsibility of the seller as established by New Jersey or federal law. 

 95. As described in detail above, Pep Boys falsely and affirmatively misrepresents that 

its “[s]ervice pricing must conform with the Pep Boys printed retail price or Mitchell pricing if no 

Pep Boys pricing is stated.”  

 96. The responsibility of the seller not to use any unconscionable commercial practice, 

deception, fraud, false pretense, false promise, misrepresentation, or the knowing concealment, 

suppression, or omission of any material fact with the intent that others rely upon such 

concealment, suppression or omissions is a clearly established responsibility under N.J.S.A. 56:8-

1 et seq. 
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 97. Pep Boys’ contracts, website, advertisements and/or agreements violate the 

TCCWNA by falsely affirmatively misrepresenting through its Code that its “[s]ervice pricing 

must conform with the Pep Boys printed retail price or Mitchell pricing if no Pep Boys pricing is 

stated.”  As mentioned supra, this policy is contained within the Code. 

 98. The Plaintiff suffered ascertainable losses of money, including, but not limited to, 

the aforementioned price differential in the amounts of $55.55, $357.43, and $11.17, respectively, 

for each service visit.  The Plaintiff and the members of the putative Class are aggrieved consumers 

as a result of, but not limited to, the foregoing violations and losses. 

COUNT SEVEN 
(Third Violation of the TCCWNA) 

 99. Plaintiff, on behalf of herself and all others similarly situated, incorporates by 

reference and realleges paragraphs 1-98. 

 100. Pep Boys’ “price matching policy” as published on its website is a consumer notice 

subject to TCCWNA. 

 101. Pep Boys is a “seller” within the meaning of N.J.S.A. 56:12-15. 

 102. At all relevant times, Pep Boys engaged in unconscionable commercial practices, 

deception, fraud, false pretenses and misrepresentations in its interactions with Plaintiff in 

violation of the CFA, and therefore the TCCWNA, since it promotes a price matching policy 

wherein it “. . . will match any competitor’s advertised or every-day price, on any comparable 

merchandise normally stocked as active in our stores’ inventory or outside purchase, within 30 

days of purchase with the original receipt.” 

 103. The posting of documents containing this language is inherently deceptive as it 

misleads an average consumer into believing that Pep Boys was already giving them its lowest 
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price for a product and that they would match the competitor’s price if the competitor has a lower 

price. 

 104. The Price Match Policy is inherently deceptive under the CFA, and therefore the 

TCCWNA, as a customer is misled into believing that they are receiving Pep Boys’ lowest price 

for the part and that the customer should not have to ask Pep Boys to “price match” Pep Boys’ 

lowest advertised price. 

 105. At all relevant times, Pep Boys charged the price differential to its customers who 

purchased the parts through its service department. 

 106. The Plaintiff suffered ascertainable losses of money, including, but not limited to, 

the aforementioned price differential in the amounts of $55.55, $357.43, and $11.17, respectively, 

for each service visit.  The Plaintiff and the members of the putative Class are aggrieved consumers 

as a result of, but not limited to, the foregoing violations and losses. 

COUNT EIGHT 
(Breach of Contract) 

 107. Plaintiff, on behalf of herself and all others similarly situated, incorporates by 

reference and realleges paragraphs 1-106. 

 108. Pep Boys’ Code and its Price Match Policy created binding contractual 

commitments on the part of Pep Boys that were accepted by the Plaintiff and the members of the 

putative Class and Plaintiff performed her contractual obligations because she paid the final bills. 

 109. Pep Boys breached the Agreement by not providing the parts and/or accessories to 

the Plaintiff and the putative Class at its lowest advertised price. 

 110. As a result of this breach of contract, The Plaintiff suffered ascertainable losses of 

money, including, but not limited to, the aforementioned price differential in the amounts of 
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$55.55, $357.43, and $11.17, respectively, for each service visit.  The Plaintiff and the members 

of the putative Class are aggrieved consumers as a result of, but not limited to, the foregoing 

violations and losses. 

COUNT NINE 
(Unjust Enrichment) 

 111. Plaintiff, on behalf of herself and all others similarly situated, incorporates by 

reference and realleges paragraphs 1-110. 

 112. Pep Boys, through its wrongful conduct described above, has reaped substantial 

benefits at the expense of the Plaintiff and others similar situated.  Pep Boys’ profits would have 

been reduced, but for its wrongful and unlawful conduct. 

 113. Accordingly, Pep Boys has been unjustly enriched by its wrongful and unlawful 

conduct.  The Plaintiff suffered ascertainable losses of money, including, but not limited to, the 

aforementioned price differential in the amounts of $55.55, $357.43, and $11.17, respectively, for 

each service visit.  The Plaintiff and the members of the putative Class are aggrieved consumers 

as a result of, but not limited to, the foregoing violations and losses.  Pep Boys should not be 

allowed to retain the proceeds and benefits conferred upon them by the Plaintiff, a customer of 

Pep Boys, and the putative Class. 

 114. In equity and good conscience, it would be unjust and inequitable to permit Pep 

Boys to enrich itself at the expense of the Plaintiff and the putative Class.  Therefore, Pep Boys 

must disgorge its unjustly acquired profits and other monetary benefits resulting from its unlawful 

conduct and provide restitution to the Plaintiff and the putative Class. 

COUNT TEN 
(Jane and John Does 1-10 and XYZ ENTITIES 1-10) 
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 115. Plaintiff, on behalf of herself and all others similarly situated, incorporates by 

reference and realleges paragraphs 1-114. 

 116. Defendants Jane and John Does 1-10 are individuals whose present identity are not 

yet known to Plaintiff, but whose actions caused an ascertainable loss, as described supra, to the 

Plaintiff and the members of the putative Class. 

 117. XYZ Entities 1-10 are fictitious entities including, but not limited to, corporations, 

limited liability companies, partnerships, proprietorships, etc., whose present identities are not yet 

known, but whose actions caused an ascertainable loss, as described supra, to the Plaintiff and the 

members of the putative Class. 

 WHEREFORE the Plaintiff, on behalf of herself and all others similarly situated, demands 

Judgment against Pep Boys for COUNTS ONE through NINE inclusive as follows: 

 A. For an order that this action may be maintained as a class action under Rule 23 of 

the Federal Rules of Civil Procedure and that Plaintiff and her Counsel be appointed to represent 

the Class members; 

 B. For compensatory damages; 

 C. For punitive damages; 

 D. For statutory damages; 

 E. For treble damages under the CFA; 

 F. For injunctive relief including, but not limited to, an order barring Pep Boys from 

continuing to violate various provisions of the CFA, Repair Regulations and TCCWNA, and from 

breaching future contracts and unjustly enriching itself at the expense of Plaintiff and Class 

Members; 
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 G. For restitution; 

 H. For an accounting, as to the amount of money illegally obtained by the Defendant; 

 I. For pre-judgment interest; 

 J. For post-judgment interest; 

 K. For attorneys’ fees, expenses, and costs of this action; and  

 L. For such other relief as the Plaintiff, and all others similarly situated, may be 

entitled to or as the Court deems equitable and just. 

DEMAND FOR JURY TRIAL 

 Plaintiff demands trial by jury of all claims so triable. 

Date: August 1, 2017        

 
/s/ Sean F. Forlenza 
SEAN F. FORLENZA, ESQUIRE 
The Law Office of Sean F. Forlenza, Esq. 
1043 Hughes Drive 
Hamilton, NJ 08690 
(609) 638-0748 

 
/s/ Carl J. Mayer 
CARL J. MAYER, ESQUIRE 
The Mayer Law Group 
174 Nassau Street, Suite 414 
Princeton, NJ 08542 
(609) 921-0253 

 
/s/ Ted M. Rosenberg 
TED M. ROSENBERG, ESQUIRE 
The Rosenberg Law Firm  
321 New Albany Road 
P.O. Box 97 
Moorestown, NJ 08057 
(856) 608-9999 
(856) 235-8196 Fax 

Case 3:17-cv-00018-FLW-LHG   Document 25   Filed 08/01/17   Page 25 of 26 PageID: 511



Page 26 of 26 
 

 
Attorneys for Plaintiff, Debra A. Silver, on 
behalf of herself and those similarly situated 
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EXHIBIT A 
Appended to: 

Second Amended Class Action Complaint and 
Jury Demand 

Debra A. Silver vs. Pep Boys – Manny, Moe & Jack of 
Delaware, Inc. 

Civil Action No.: 3:17-cv-00018-FLW-LHG  
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                Fact Sheet 
 

PEP BOYS CORPORATE PROFILE 
Operations 

 
• Pep Boys is the only aftermarket service and retail chain in the nation that is capable of serving 

all four segments of the automotive aftermarket: the do-it-yourself, do-it-for-me, buy-for-resale 
and replacement tires. 

 
• Pep Boys currently operates 630 stores (Supercenters and Service & Tire Centers) in 35 states 

and Puerto Rico. Pep Boys currently operates in Alabama, Arizona, Arkansas, California, 
Colorado, Connecticut, Delaware, Florida, Georgia, Illinois, Indiana, Kentucky, Louisiana, 
Maine, Maryland, Massachusetts, Michigan, Minnesota, Missouri, New Hampshire, New 
Jersey, New Mexico, New York, Nevada, North Carolina, Ohio, Oklahoma, Pennsylvania, 
Puerto Rico, Rhode Island, South Carolina, Tennessee, Texas, Utah, Virginia and Washington. 

 
• In 2010, prototypical Pep Boys Supercenters total 20,700 square feet, include 10 state-of-the-art 

service bays and feature an extensive assortment of top-quality automotive parts, accessories, 
tires, batteries, dealer-quality automotive repair and maintenance services, as well as a selection 
of powersports and non-automotive merchandise that appeals to “do-it-yourself” customers such 
as garage and shop tools and equipment, generators and seasonal merchandise.  

 
• In 2010, prototypical Service & Tire Centers total 5,000 square feet, include six state-of-the-art 

service bays and offer a range of maintenance and repair services, including oil changes, tune-
ups, tire installation and repair, brake repair and replacement, air conditioning, heating and 
cooling system repair, batteries, starters, alternators and check engine light evaluation and 
diagnosis. Some Service & Tire Centers also retail a small selection of bulbs, appearance 
chemicals and wiper blades. 

 
• Pep Boys has approximately 6,300 service bays, over 11.6 million square feet of retail space 

and over 2.1 million square feet of warehouse space. Warehouses are located in Chester, NY; 
McDonough, GA (2); Mesquite, TX; San Bernardino, CA, Philadelphia, PA and Plainfield, IN. 
Pep Boys Warehouse Direct facilities – satellite warehouses with retail capabilities – are located 
in Norcross, GA; Las Vegas, NV and La Mirada, CA and total 60,473 square feet. 

 
• Stores and service centers are open seven days, six nights a week; Sunday operating hours for 

Service & Tire Centers may vary. 
 
• Pep Boys is headquartered in Philadelphia and has approximately 18,000 employees.   
 
• Pep Boys was established in 1921 and its shares are publicly traded on the New York Stock 

Exchange under the symbol “PBY.” Total revenue for fiscal 2010 was in excess of $1.9 billion.  
 
 

       (more) 
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PEP BOYS CORPORATE PROFILE 
Page 2 
 
• Tire, battery, vehicle accessory and hard parts customers benefit from the convenience of on-

site service facilities at our Supercenters and Service & Tire Centers. Service customers benefit 
from having access to ASE-certified technicians and high-quality, name-brand parts in stock at 
discounted prices. 

 
• Pep Boys prides itself on providing the best customer service and the highest-quality service 

work available anywhere.  In addition, Pep Boys is committed to honesty and integrity in all of 
its business dealings – with employees, vendors and customers alike.  Pep Boys’ employees are 
responsible for upholding our values by following the service policies outlined in our Code of 
Ethics and Conduct. 

 
• Pep Boys provides a variety of automotive repair services including: Scheduled maintenance 

services, oil changes and tune-ups, tire installation and repair, wheel alignments, brake repair 
and replacement, air conditioning, heating, cooling system repair, batteries, starters, alternators, 
shocks and struts, check engine light evaluation and diagnosis, engine repair and replacement as 
well as state inspections and emissions testing, timing belts, rack and pinion installations, 
radiator flush and fills, installation of accessories, belts and hoses, fuel system services and 
suspension repair (excluding internal engine repair).  

 
• Pep Boys is a pioneering member of the Automotive Maintenance and Repair Association’s 

MAP (Motorist Assurance Program) an industry-wide coalition dedicated to strengthening 
customer confidence in the automobile repair industry. Pep Boys was one of the first 
automotive repair chains in the country to implement a strict code of ethics, a comprehensive set 
of vehicle inspection guidelines and customer communications standards to provide customers 
with the level of understanding they need to make informed decisions about automotive service 
and repairs. Designed to assure consumers of the industry’s professionalism and commitment to 
honesty, MAP’s Uniform Inspection and Communication Standards (UICS) are used when 
explaining inspection results and service and repair recommendations for all major vehicle 
systems. 

 
 
 

         (more) 
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PEP BOYS CORPORATE PROFILE 
Page 3 
 

Financial Highlights 
 
Fourth Quarter Sales  
Sales for the fourth quarter of fiscal 2010 increased by $24.5 million, or 5.4%, to $477.4 million 
from $452.9 million for the fourth quarter of fiscal 2009. Comparable store sales increased 4.3%, 
consisting of a 3.4% comparable store service revenue increase and a 4.6% comparable store 
merchandise sales increase. In accordance with GAAP, service revenue is limited to labor sales, 
while merchandise sales include merchandise sold through both our service center and retail lines of 
business. Re-categorizing sales into the respective lines of business from which they are generated, 
comparable store service center revenue (labor plus installed merchandise and tires) increased 
5.8%, while comparable store retail sales (DIY and commercial) increased 3.1%. 
 
Fiscal Year Sales  
Sales for fiscal year 2010 were $1,988.6 million, as compared to $1,910.9 million for fiscal 2009. 
Fiscal year 2010 comparable store sales increased 2.7%, consisting of increases of 1.1% in 
comparable store service revenue and 3.1% in comparable store merchandise sales. Re-categorizing 
sales (see above), comparable service center revenue increased 2.4%, while comparable retail sales 
increased 3.0%. 
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                                                      Backgrounder 
 

PEP BOYS’ HISTORY 
90 Years of Automotive Excellence 

 
Emanuel “Manny” Rosenfeld, Maurice “Moe” Strauss and W. Graham “Jack” Jackson are “The Pep 
Boys,” the industrious young men of vision who, in 1921, established a company that would become the 
billion dollar industry leader that it is today.   
 
In 1921, however, this mega-chain had very humble beginnings in Philadelphia and was originally 
named Pep Auto Supplies.  The naming of the company is now a legend and continues to spark 
amusement and curiosity.  Before his death in 1982, Moe Strauss reminisced about the early days. “We 
were trying to think of a name for our store,” he recalled, “but we needed a name that was as short as 
possible...our first storefront was only a few feet across.”  The partners were sitting around the store, the 
story continues, drinking nickel sodas and kicking around ideas for a name.  Then someone noticed a 
shipment of Pep Valve Grinding Compound in the store, and that gave them the idea for Pep Auto 
Supplies. 
 
The change to Pep Boys also has a serendipitous beginning.  It came from a Philadelphia policeman who 
worked near the first store on 63rd and Market Streets.  Every time he stopped a car at night for not 
having an oil wick burning, he would tell the driver to go see the “boys” at Pep to find a replacement.  
Common usage eventually gave rise to the name Pep Boys. 
 
It was Moe Strauss’s trip to California in 1923, however, that brought about the official name of The 
Pep Boys – Manny, Moe, & Jack.  Moe noticed that many of the successful businesses there used first 
names.  “One of the dress shops was called Minnie, Maude, and Mabel’s,” Moe said.  “When I came 
back from California, I had a friend — Harry Moscovitz — create the three big caricatures of Manny, 
Moe and Jack.”  
 
The founders were determined, resourceful businessmen.  Their enterprise survived the Great 
Depression and World War II and by the early 1960s, there were over 130 stores, primarily in the 
mid-Atlantic region and California.  As Pep Boys expanded, the Company pioneered the 
Automotive Supercenter, typically measuring 18,200 square feet of space and including a large 
retail space featuring parts, tires, garage, electronics and other categories in addition to 12 state-of-
the-art service bays. The Company’s size leveled off until an aggressive expansion program began 
in 1986. In 1995, Pep Boys expanded to Puerto Rico where the company now operates 27 locations. 
In 2009, the Company began to open standalone Service & Tire Centers to grow its market 
presence. As of April 2011, Pep Boys has opened 62 Service & Tire Centers in key markets across 
the country. In total, Pep Boys currently operates 630 stores in 35 states and Puerto Rico. 
 

### 
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                                                                        Recent Stats 
 

2 0 0 6  –  2 0 1 0  
 

Fiscal Year: 2006 2007 2008 2009 2010 

Stores: 593 562 562 587 621 

Service Bays: 6,162 5,845 5,845 6,027 6,259 

States: 36** 35** 35** 35** 35** 

Sales * $2,244 $2,138 $1,927 $1,910 1,989 

Earnings/(Loss)* ($2.5) ($41.0) ($30.4) 23.0 36.6 

 
 

  *   In millions 
  ** Plus Puerto Rico 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 

                                                             ### 
 
 

Case 3:17-cv-00018-FLW-LHG   Document 25-1   Filed 08/01/17   Page 6 of 50 PageID: 518



3111 West Allegheny Avenue • Philadelphia, PA 19132 • (215) 430-9588 

 Financial Highlights 
 
(Graphs in millions of dollars, except diluted earnings per share) 
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Automotive Maintenance and Repair Association 
 

PEP BOYS PLEDGES COMMITMENT TO CONSUMER SATISFACTION 
 

In an effort to reinforce consumer trust and satisfaction within the automotive repair industry, Pep 
Boys and dozens of other companies have pioneered the Automotive Maintenance and Repair 
Association’s Motorist Assurance Program (MAP).  This industry-wide program, formed in June 
1992, developed standards for inspecting and evaluating automotive parts and systems, and for 
communicating service and repair recommendations to consumers and the guidelines for 
determining necessary or recommended auto repairs.  Designed to assure consumers of the 
industry’s professionalism and commitment to honesty, MAP’s Uniform Inspection and 
Communication Standards (UICS) are used when explaining inspection results and service and 
repair recommendations for all major vehicle systems.  
 
Pep Boys has played an integral role in the design of MAP’s Pledge to Customers: the Uniform 
Inspection and Communication Standards (UICS).  
 

### 
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Code of Ethics 

 
PEP BOYS’ SERVICE DEPARTMENT CODE OF ETHICS AND CONDUCT 

 
Pep Boys prides itself on providing the best customer service and the highest-quality service work 
available anywhere.  In addition, Pep Boys is committed to honesty and integrity in all of its 
business dealings -- with employees, vendors and customers alike.  This is why Pep Boys’ 
employees are responsible for upholding this tradition by following service policies outlined in our 
Code of Ethics and Conduct. 
 
1. No service or repairs will be recommended or performed that are not needed.  (Do not confuse 

"repairs that are not needed" with preventive maintenance or vehicle enhancement services.)  
All service and repair work must be recommended based on System Failure, Preventive 
Maintenance or Vehicle Enhancement only.   

 
2. The condition and/or measurement and specification of a component or system must be 

documented on the P.M. checklist and on the work order to verify the reason for any service 
recommendation. 

 
3. Customers are to be provided with a written repair estimate.  (Estimate requirements vary by 

State.)  The total amount of the estimate is not to be exceeded without prior customer approval. 
 
4. No service will be performed without prior customer approval.  All additional repair 

authorizations are to be completely documented on the work order before the work begins. 
 
5. Customers are to be provided a complete invoice that clearly and completely defines all work 

performed.  All parts replaced must be identified as new, rebuilt, remanufactured or used. 
 
6. Customers are to be provided with an applicable Pep Boys and/or manufacturers written 

warranty. 
 
7. No services shall be performed without signed work order documentation. 
 
8. No billing shall be rendered for any service not performed. 
 
9. Service pricing must conform with the Pep Boys printed retail prices or Mitchell pricing if no 

Pep Boys pricing is stated. 
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PEP BOYS’ SERVICE DEPARTMENT CODE OF ETHICS AND CONDUCT 
Page 2 
 
10. Every effort must be made to meet appointment schedules and promised completion times. 
 
11. The customer is to be provided with printouts for any service that utilizes equipment that 

produces a printout.  Copies of these printouts must be attached to the store copy of the invoice 
and stored with that day’s paperwork. 

 
12. All disposable worn parts must be offered or returned to the customer.  All core parts for return 

to vendors are to be made available for the customer's inspection or if they wish may be 
purchased by the customer for the core charge. 

 
13. All service work performed must meet Pep Boys and industry standards. 
 
14. No service shall be attempted in which personnel are not fully qualified.  No service shall be 

performed by an uncertified or unlicensed technician where such regulations exist. 
 
15. No tips may be accepted under any circumstances.  Tips abandoned by a customer must be 

deposited with the stores cash sales for the day. 
 
16. All vehicles must be protected with fender, seat and floor covers while in our possession and 

returned to the customer in clean condition, in accordance with Pep Boys’ TRUST culture 
values and operating standards. 

 
17. All employees must abide by safety rules and regulations (safety glasses worn at all times, back 

belts utilized as required, safety chains at appropriate times, etc.). 
 
18. All employees must abide by all OSHA, Federal and State mandated procedures and licensing 

related to the service work performed. 

19. The Buddy Program must be used during the following services: 
* All wheel services (use torque wrench to verify lug torque) 
* Fluid changes (engine, trans., differential fluid level verification, etc.) 
* Pulling and backing cars in and out of bays. 

 
20. All employees are required to be honest and report any known violations of this code of ethics 

and conduct to management. 
 
21. Non-compliance may result in disciplinary action, up to and including discharge. 

 
### 
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Code of Ethics 
 

PEP BOYS’ CODE OF ETHICS AND CONDUCT 
 
Introduction 

Pep Boys has always believed that good ethics and good business go hand-in-hand.  Our founders, 
Manny, Moe & Jack, built Pep Boys on the principle of “treating customers as we ourselves would 
like to be treated.”  Then and today, we strive for honest and straightforward dealings with our 
customers, suppliers, co-workers and security holders.  It’s the “center” of our brand personality.  
We’re passionate, approachable, trustworthy, credible and helpful about cars.  This Code of Ethics 
sets out general provisions that apply to all of Pep Boys’ business dealings.  Adherence to this Code 
will help to maintain the high ethical standards that we expect from all our associates. 

Our Associates 

1.  Legal Compliance and Ethics 
Pep Boys is committed to compliance with those laws and regulations that apply to our business 
activities. 

Honesty, openness and courtesy is expected of all associates at all times in the performance of their 
duties. All associates must conduct themselves in an ethical manner in all dealings on behalf of Pep 
Boys. All associates are to provide our customers with extraordinary customer service, as outlined 
by our TRUST culture values and operating standards. 

2.  Equal Opportunity 

Pep Boys views equal opportunity as an essential ingredient to our continuing success.  We adhere 
to a strict policy of giving equal consideration in hiring, promotions and all other human resources 
related decisions without regard to race, color, sex, age, marital status, religion, national origin, 
disability or any other basis prohibited by law. 

3.  Health and Safety 

Pep Boys seeks to provide a healthy, safe and clean working environment in compliance with all 
applicable laws, regulations and industry standards. 

4.  The Environment 

As a responsible corporate citizen, Pep Boys is committed to preserving and protecting our natural 
resources.  Our Environmental Compliance Department develops and implements environmental 
education and compliance programs to be followed by all of our associates and conducts periodic 
audits to ensure compliance.     
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5.  Conflicts of Interest 

Pep Boys’ Conflict of Interest Policy (reproduced below) prohibits associates from engaging in any 
activity or holding any interest that adversely affects the conduct of Pep Boys business, involves the 
misuse of Pep Boys’ position, information or resources or constitutes a potential source of discredit 
to Pep Boys.  The policy was enacted to guide each associate in avoiding any activities or interests 
that create or might appear to create a Conflict of Interest.  Such conflicts include any interests and 
activities that create a perception of personal gain or advantage by sacrificing loyalty, judgment, or 
responsibilities expected by our associates.  Directors and management level associates must 
periodically (and when circumstances dictate) confirm, in writing, their understanding of Pep Boys’ 
Conflict of Interest Policy and disclose any and all facts that may involve possible violations of the 
policy using a proscribed form.   

Conflicts of Interest  
 
To be a successful member of the Pep Boys team, you need to devote your full attention and energy 
to your responsibilities.  Therefore, it is important that you avoid situations in which other 
employment, interests or relationships might affect your ability to perform your job.  
 
Generally speaking, any activity or interest that adversely affects the conduct of Pep Boys 
business, involves the misuse of Pep Boys’ position, information or resources or constitutes a 
potential source of discredit to Pep Boys is a conflict of interest. 
 
The following actual conflicts of interest are strictly prohibited: 
 
 Accepting tips or gifts from customers. (Please explain to our customers that good customer 

service is part of your responsibilities.  If a customer leaves money in the store or on 
Company premises, you must submit it to store management immediately for proper 
handling.) 

  
Using Pep Boys’ property or personnel for personal reasons. 
 
Disclosing Pep Boys’ confidential information to a third party or using such information for 
personal gain. 
 
Competing with Pep Boys.  For example, diverting sales or services from Pep Boys by 
directing customers to your own or another’s “shop” or purchasing parts or equipment from 
Pep Boys for resale. 
 
Accepting gifts, entertainment or gratuities from Pep Boys’ suppliers or competitors. 

 
Working (with or without pay) for one of Pep Boys’ competitors or suppliers. 
Having a financial interest in one of Pep Boys’ competitors or suppliers, other than owning 
1% or less of the publicly-traded securities of a company whose securities are traded 
through a national securities exchange (NYSE) or interdealer quotation system (Nasdaq 
National Market or SmallCap). 
Having a financial interest in property that is leased or sold to Pep Boys or that may benefit 
due to its proximity to a Pep Boys’ property. 
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Receiving preferential treatment (loans, discounts, dispute resolutions, etc. ) due to your 
employment by Pep Boys (other than Pep Boys’ sponsored programs).   

 
A conflict of interest may also arise because a family member or friend has a relationship with a 
supplier or competitor or because a family member or friend receives preferential treatment from a 
supplier.  You may not direct business to a supplier primarily because your family member or 
friend works for or has a financial interest in such supplier.  You may not take any action that 
adversely affects Pep Boys because a supplier or a competitor employs one of your family members 
or friends. 

It is impossible to identify every situation that might present a conflict of interest.  We have 
provided the foregoing list to provide you with some examples of the most common situations.  
IMPORTANT:  Each associate has a continuing responsibility to avoid conflicts of interest.  
Therefore, you must notify your manager and the Human Resources department immediately of any 
such situation that you believe might present a conflict of interest.  You may also use the Alert Line 
(1-800-PEP-1213) to report (in confidence, if you wish) situations that you believe might present a 
conflict of interest.  Reporting such situations will enable Pep Boys to take steps to ensure that its 
interests are protected and to determine if any further action is required.   

6.  Preventing Losses 

To maintain our financial health, our associates take strong steps to minimize losses.  Our Asset 
Protection Department develops and implements policies and procedures to be followed by all of 
our associates and conducts periodic audits to ensure compliance. 

7.  Information Security 

Pep Boys recognizes information as a critical and valuable asset.  In accordance with Pep 
Boys’ Information Security Policies, all associates take appropriate measures to protect our 
information assets against accidental or unauthorized modification, disclosure or 
destruction, as well as, to ensure their reliability.  Information assets are used only in pursuit 
of our business objectives in a professional, ethical and lawful manner. 

8.  Competition 

Pep Boys is committed to free and open competition and competes vigorously in compliance with 
all anti-trust laws. 

9.  Public Communications 

All disclosures made in documents filed with or submitted to the Securities and Exchange 
Commission or in other public communications are to be full, fair, accurate, timely and 
understandable.  In all of Pep Boys’ advertising and marketing communications, untruths, 
concealment and overstatement is prohibited.  

10.  Disclosure/Financial Controls 

Pep Boys has adopted polices and procedures, including an internal audit function and a Corporate 
Accountability Committee, to ensure the maintenance of proper accounting methods in accordance 

Case 3:17-cv-00018-FLW-LHG   Document 25-1   Filed 08/01/17   Page 13 of 50 PageID: 525



3111 West Allegheny Avenue • Philadelphia, PA 19132 • (215) 430-9588 

with GAAP and the accuracy of financial and other business information used within the business 
or publicly disclosed. 

11.  Political Contributions 

Pep Boys, as a company, does not make contributions to any political party and does not support 
any one political party at the expense of others. 

12.  Community Activities 

Pep Boys encourages and supports the efforts of its associates to give leadership and service in the 
governmental, educational and social fabric of communities in which they live. Pep Boys 
recognizes its responsibilities as a citizen of the communities in which it operates. 

13.  Media Relations 

No associates are to discuss any matters relating to Pep Boys with representatives of the media 
unless specifically authorized to do so by the Corporate Communications Department. Any 
announcements or statements to the media or responses to questions from the media must be 
coordinated by the Corporate Communications Department.  

14.  Input from our Associates; Non-Retaliation 

We believe that open communications between our associates builds a strong and effective work 
environment.  We have introduced numerous methods for our associates to voice their suggestions 
and concerns and to ask questions, including the Associate Service and Alert toll-free telephone 
lines.  The discharge of, or other discrimination or retaliation against, any person who discloses 
improprieties via these or any other methods is strictly prohibited.    

15.  Application of the Code of Ethics 

This Code of Ethics applies to all of Pep Boys’ Directors, officers and employees (collectively, 
“associates”).  Its purpose is to affirm Pep Boys' dedication to the highest standards of business 
conduct.  In addition to his/her own behavior, each associate is also responsible to ensure the ethical 
business behavior of those associates under his/her control or direction.  Failure to comply with the 
principles contained in this Code will result in disciplinary action that may include termination of 
employment and, where applicable, referral to public authorities for appropriate action.  No Code of 
Ethics can address all specific situations.  It is, therefore, each associate’s responsibility to apply the 
principles set forth in this Code in a responsible fashion and with the exercise of good business 
judgment.  Any questions arising under this Code should be addressed to your supervisor or the 
Human Resources Department.  

This Code of Ethics was last modified on July 19, 2006. 
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Stores & Locations 
 
 

State Supercenters Express Service & Tire Centers Total 
Alabama 1   1 
Arizona 22   22 
Arkansas 1   1 
California 117 1 12 130 
Colorado 7   7 
Connecticut 7   7 
Delaware 6  1 7 
Florida 43  17 60 
Georgia 22  3 25 
Illinois 23  7 30 
Indiana 7   7 
Kentucky 4   4 
Louisiana 8   8 
Maine 1   1 
Maryland 18  1 19 
Massachusetts 7   7 
Michigan 5   5 
Minnesota 3   3 
Missouri 1   1 
Nevada 12   12 
New Hampshire 4   4 
New Jersey 29  3 32 
New Mexico 8   8 
New York 29  2 31 
North Carolina 8   8 
Ohio 11  1 12 
Oklahoma 5   5 
Pennsylvania 43 1 7 51 
Puerto Rico 23 4  27 
Rhode Island 2   2 
South Carolina 6   6 
Tennessee 7   7 
Texas 47 1 1 49 
Utah 6   6 
Virginia 15 1  16 
Washington 2  7 9 
Total                     560 8  62 630 

 
          As of April 2011, Pep Boys operated 630 stores in 35 states and Puerto Rico. 
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EXHIBIT B 
Appended to: 

Second Amended Class Action Complaint and 
Jury Demand 

Debra A. Silver vs. Pep Boys – Manny, Moe & Jack of 
Delaware, Inc. 

Civil Action No.: 3:17-cv-00018-FLW-LHG  
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EXHIBIT C 
Appended to: 

Second Amended Class Action Complaint and 
Jury Demand 

Debra A. Silver vs. Pep Boys – Manny, Moe & Jack of 
Delaware, Inc. 

Civil Action No.: 3:17-cv-00018-FLW-LHG  
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https://www.pepboys.com/search/?term=prostop+rear+disc+brake+rotor 2/6

$601.00  $900.99 (8)

$901.00  $1,200.99 (6)

$1,201.00  $1,496.99
(5)

Receive 25% Off Your Online Purchase

ProStop Disc Guide Pins

Part #: 14191 |  SKU: 59833

Available today
Pay in Store Available

  

New Brake Hardware prevents noise and premature
wear

Restores brakes to like new performance

Fitment Notes

LIMITED 90 DAY
WARRANTY

Front Guide Pin

D1202

Receive 25% Off Your Online Purchase

Pick Up in Store (No Install)

25PEP  (Apply code in cart)
$2.75

ADD TO CART$8.24
With Promotion

$10.99

See all 2 reviews

This part fits your 2006 KIA SEDONA

Qty:  1 Retail $10.99

Promotion:

$8.24

ProStop Brake Rotor

Part #: 44602G |  SKU: 9989836

Available today
Pay in Store Available

  

ProStop brake rotors are designed for optimal
stopping, longer life and greater resistance to
warping.

Nondirectional rotor surface finish is ready to install
with no turning required

Fitment Notes

LIMITED TWO YEAR
WARRANTY

Rear Disc Brake Rotor

Receive 25% Off Your Online Purchase

Pick Up in Store (No Install)

Ship to Home

25PEP  (Apply code in cart)
$23.00

ADD TO CART
$34.49

With Promotion

$45.99

See all 221 reviews

This part fits your 2006 KIA SEDONA

Qty:  2 Retail $91.98

Promotion:

$68.98

Beck/Arnley Premium Brake Disc

Part #: 0833031 |  SKU: 367837

Need It Now?

4 days after 6 p.m.

  

Premium quality & materials.

State of the art manufacturing.

Fitment Notes

Pick Up in Store (No Install)

Ship to Home

ADD TO CART$86.50
Sale Price

$128.99

Write the first review

This part fits your 2006 KIA SEDONA

Qty:  2 Sale
Price

$257.98

$173.00

$173.00

Log In or Create an Account

(/account/login)



Cart (0) (/cart)(/)
What brings you here today? 
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EXHIBIT D 
Appended to: 

Second Amended Class Action Complaint and 
Jury Demand 

Debra A. Silver vs. Pep Boys – Manny, Moe & Jack of 
Delaware, Inc. 

Civil Action No.: 3:17-cv-00018-FLW-LHG  
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Date: 9/23/2015 
Time In: 4:58:04 PM  
Location: Princeton Pep Boys, 3505 Brunswick Pike, West Windsor, NJ 08540 
Vehicle: 2006 KIA Truck Sedona (Engine: V6-3778 3.8L DOHC) 
Defendant 
Service 
Department:  
 
 
Part, Part 
Number 
(PN) and 
SKU 
Number 
(SN) 

Defendant 
Website: 
  
 
 
Part, Part 
Number (PN) 
and SKU 
Number (SN) 

Defendant 
Service 
Department 
Price 
(exclusive of 
labor): 
 
Pre-Discount 

Defendant  
Service 
Department  
Price  
(exclusive of 
labor): 
 
Post-Discount 

Defendant 
Website 
Price:1 

Percentage 
Price 
Increase:2 

Plaintiff’s 
Ascertainable 
Loss:3 

Prostop 
Rear Disc 
Brake Rotor 
 
PN:44602G 
 
SN:9989836 

ProStop Brake 
Rotor 
 
 
PN: 44602G 
 
SN: 9989836 

$173.56 
 
(2 x $86.78) 

$147.53 
 
($173.56 - 
$26.03) 

$91.98 
 
(2 x $45.99) 

38% $55.55 

      Total: $55.55 
 

                                                           
1 The price displayed on 9/18/2016. 
2 The Percentage Price Increase is the result of dividing (÷) $55.55 by Defendant’s Post-Discount Price of $147.53 and then 
multiplying by 100.  
3 The Ascertainable Loss is the result of Defendant’s Service Department’s Post-Discount price of $147.53 minus (-) Defendant’s 
Website’s Price of $91.98. 
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EXHIBIT E 
Appended to: 

Second Amended Class Action Complaint and 
Jury Demand 

Debra A. Silver vs. Pep Boys – Manny, Moe & Jack of 
Delaware, Inc. 

Civil Action No.: 3:17-cv-00018-FLW-LHG  
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Redacted - Plaintiff Private
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EXHIBIT F 
Appended to: 

Second Amended Class Action Complaint and 
Jury Demand 

Debra A. Silver vs. Pep Boys – Manny, Moe & Jack of 
Delaware, Inc. 

Civil Action No.: 3:17-cv-00018-FLW-LHG  
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https://www.pepboys.com/search/?term=procool+new+water+pump 1/5

Home  /  Search Results for "procool new water pump" Showing 1  10 of 87 Products

Thermostat Housings,
Water Outlets & Gaskets

Washer Pumps, Tanks &
Components

Water Pump Gaskets

Water Pumps

Wiper Motors & Pulse
Boards

Belts, Hoses, Water Pumps
& Cooling

Nuts, Bolts & Washers

Snow & Winter Chains

Water Necks

Water Pumps

Brand

Aci (1)

As Seen On Tv (1)

Atsco (1)

Auto Expressions (1)

Beck/arnley (3)

Bell Automotive
Products (1)

Cardone Select (1)

Chevrolet Performance
Parts (10)

Edelbrock (22)

Felpro (7)

Four Seasons (1)

Hopkins (1)

Vehicle
2006 KIA SEDONA V63778 3.8L DOHC

Selected Store
Pep Boys Princeton (3505 Brunswick Pike)

Sort By:
Relevance

View:
10

See Details

Shop Parts

Shop Accessories

Narrow Your Results

Previous 1 2 3 ... 9

Next

ProCool New Water Pump

Part #: 98228 |  SKU: 293178

Need It Now?

Available tomorrow after 12 p.m.

  

Meets or exceeds OE specifications

Unitized bearings and seals for superior protection
against cooling leaks

Fitment Notes

LIMITED LIFETIME
WARRANTY

New Water Pump

Receive 25% Off Your Online Purchase

Pick Up in Store (No Install)

25PEP  (Apply code in cart)
$21.50

ADD TO CART$64.49
With Promotion

$85.99

See all 86 reviews

This part fits your 2006 KIA SEDONA

Qty:  1 Retail $85.99

Promotion:

$64.49

Beck/Arnley Water Pump

Part #: 1312288 |  SKU: 393663

Need It Now?

4 days after 6 p.m.

  

Completely new assembly.

Quality construction & materials

Fitment Notes

LIMITED 90 DAY
WARRANTY

New Water Pump

METAL IMPELLER

Receive 25% Off Your Online Purchase

Pick Up in Store (No Install)

Ship to Home

25PEP  (Apply code in cart)
$42.75

ADD TO CART
$128.24
With Promotion

$170.99

Write the first review

This part fits your 2006 KIA SEDONA

Qty:  1 Retail $170.99

Promotion:

$128.24

Log In or Create an Account

(/account/login)



Cart (0) (/cart)(/)
What brings you here today? 
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https://www.pepboys.com/
https://www.pepboys.com/parts/belts_hoses_water_pumps_cooling/thermostat_housings_water_outlets_gaskets
https://www.pepboys.com/parts/wipers_lighting_fuses/washer_pumps_tanks_components
https://www.pepboys.com/parts/gaskets/water_pump_gaskets
https://www.pepboys.com/parts/belts_hoses_water_pumps_cooling/water_pumps
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9/19/2016 Pep Boys

https://www.pepboys.com/search/?term=front+struts 1/6

Home  /  Search Results for "front struts" Showing 1  10 of 74 Products

Brake Drums  Front

Brake Pads  Front

Shock & Strut Mounts &
Hardware

Shocks & Struts  Front

Shocks & Struts  Rear

Drag Race Shocks & Struts

Brand

2air (1)

Akebono (1)

Beck/arnley (1)

Bosch (1)

Dickies (5)

Dorman (3)

Ebc Brakes (2)

Ground Force (2)

Kenwood (1)

Knockout Decals (1)

Kraco (1)

Kyb (2)

Monroe (4)

Moog (2)

Mr Gasket (1)

Oem (4)

Pilot Automotive (4)

Power Stop (1)

Prostop (9)

Vehicle
2006 KIA SEDONA V63778 3.8L DOHC

Selected Store
Pep Boys Princeton (3505 Brunswick Pike)

Sort By:
Relevance

View:
10

See Details

Shop Parts

Shop Accessories

Narrow Your Results

Previous 1 2 3 ... 8

Next

Monroe OESpectrum Strut

Part #: 72918 |  SKU: 1374658

Need It Now?

2 days after 6 p.m.

  

All Weather Fluid: Contains special modifiers to
reduce friction and ensure smooth rod reaction.

Rod Displaced Valving: Tuned specifically for each
application, this valving automatically adjusts to road
extremes to provide consistency and ride comfort.

Fitment Notes

LIMITED LIFETIME WARRANTY

Front OESpectrum Strut

LEFT  PREMIUM  LIMITED LIFETIME
WARRANTY

Receive 25% Off Your Online Purchase

OR
Take 50% Off Shocks & Struts Installation

Pick Up in Store (No Install)

Ship to Home

25PEP  (Apply code in cart)
$56.50

ADD TO CART
$84.74

With Promotion

$112.99

See all 27 reviews

This part fits your 2006 KIA SEDONA

Qty:  2 Retail $225.98

Promotion:

$169.48

Monroe OESpectrum Strut

Part #: 72917 |  SKU: 1374641

Need It Now?

2 days after 6 p.m.

  

All Weather Fluid: Contains special modifiers to
reduce friction and ensure smooth rod reaction.

Rod Displaced Valving: Tuned specifically for each
application, this valving automatically adjusts to road
extremes to provide consistency and ride comfort.

Pick Up in Store (No Install)

Ship to Home

25PEP  (Apply code in cart)
$28.25

ADD TO CART
$84.74

With Promotion

$112.99

See all 27 reviews

This part fits your 2006 KIA SEDONA

Qty:  1 Retail $112.99

Promotion:

$84.74

Log In or Create an Account

(/account/login)



Cart (0) (/cart)

(/)

What brings you here today? 
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9/19/2016 Pep Boys
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Home  /  Search Results for "front strut mount" Showing 1  10 of 64 Products

Motor & Transmission
Mounts

Shock & Strut Mounts &
Hardware

Shocks & Struts  Front

Shocks & Struts  Rear

Transmission Mounts

Drag Race Shocks & Struts

Hitch Mounted Cargo
Carriers

Tow Ropes & Straps

Trailer Balls & Ball Mounts

TV Mounts

Brand

Akebono (1)

Anchor (1)

Beck/arnley (1)

Bosch (1)

Curt Mfg (12)

Dea (1)

Dei (1)

Dorman (2)

Ebc Brakes (2)

Factory Air By 4
Seasons (1)

Felpro (2)

Hayden (6)

Hype (3)

Vehicle
2006 KIA SEDONA V63778 3.8L DOHC

Selected Store
Pep Boys Princeton (3505 Brunswick Pike)

Sort By:
Relevance

View:
10

See Details

Shop Parts

Shop Accessories

Narrow Your Results

Previous 1 2 3 ... 7

Next

KYB Strut Mount Strut Mount

Part #: SM5539 |  SKU: 824132

Need It Now?

Available tomorrow after 12 p.m.

  

The highest quality replacement strut mount
available

Optimizes suspension performance by offering
Original Equipment quality replacement components
designed for each application

Fitment Notes

LIMITED ONE YEAR
WARRANTY

Front Strut Mounting Kit

MOUNT COMPONENTS

Receive 25% Off Your Online Purchase

OR
Take 50% Off Shocks & Struts Installation

Pick Up in Store (No Install)

Ship to Home

25PEP  (Apply code in cart)
$23.50

ADD TO CART
$35.24

With Promotion

$46.99

Write the first review

This part fits your 2006 KIA SEDONA

Qty:  2 Retail $93.98

Promotion:

$70.48

MOOG Strut Mount

Part #: K160101 |  SKU: 1265905

Need It Now?

4 days after 6 p.m.

  

Engineered to meet or exceed OE requirements.

Superior rubber to steel bonding for durability.

Fitment Notes

Pick Up in Store (No Install)

Ship to Home

ADD TO CART$51.99

Write the first review

This part fits your 2006 KIA SEDONA

Qty:  1 Retail $51.99

$51.99
Log In or Create an Account

(/account/login)
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Home  /  Search Results for "sway bar bushing" Showing 1  10 of 83 Products

Automatic Trans. Bearings,
Seals & Gaskets

Crankcase Seals

Manual Trans. Bearings,
Seals & Gaskets

Pilot Bearings, Bushings &
Seals

Wheel Bearing Seals

All Wash & Wax

Star Wars

Wash & Wax

Wash and Wax

Wash, Wax & Detail

Brand

Bar's Leaks (1)

Bully (4)

Curt Mfg (2)

Edelbrock (2)

Energy Suspension (18)

Highland (4)

Hurst (2)

K&n (1)

Lakewood (2)

Lisle (3)

Moog (4)

Moroso (1)

Mr Gasket (1)

Msd (1)

Vehicle
2006 KIA SEDONA V63778 3.8L DOHC

Selected Store
Pep Boys Princeton (3505 Brunswick Pike)

Sort By:
Relevance

View:
10

See Details

Shop Parts

Shop Accessories

Narrow Your Results

Previous 1 2 3 ... 9

Next

MOOG Sway Bar Bushing Kit

Part #: K200280 |  SKU: 1266234

Need It Now?

2 days after 6 p.m.

  

Split design allows for easier installation.

Bushings are engineered to provide long life and
dependability.

Fitment Notes

LIMITED LIFETIME
WARRANTY

Sway Bar Frame Bushing Or Kit

KIT  FRONT TO FRAME

Pick Up in Store (No Install)

Ship to Home

ADD TO CART$11.99

Write the first review

This part fits your 2006 KIA SEDONA

Qty:  1 Retail $11.99

$11.99

Prosteer Sway Bar Bushing Kit

Part #: FA7813 |  SKU: 20215517

Available

  

High Strength Synthetic Rubber

Engineered to Maintain Original Ride Characteristics.

Fitment Notes

Sway Bar Frame Bushing Or Kit

FRONT TO FRAME 
PREMIUM

Ship to Home

ADD TO CART
$19.99

Write the first review

This part fits your 2006 KIA SEDONA

Qty:  1 Retail $19.99

$19.99

Log In or Create an Account

(/account/login)
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EXHIBIT G 
Appended to: 

Second Amended Class Action Complaint and 
Jury Demand 

Debra A. Silver vs. Pep Boys – Manny, Moe & Jack of 
Delaware, Inc. 

Civil Action No.: 3:17-cv-00018-FLW-LHG  
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Date: 4/9/2016 
Time In: 2:17:34 PM 
Location: Princeton Pep Boys, 3505 Brunswick Pike, West Windsor, NJ 08540 
Vehicle: 2006 KIA Truck Sedona (Engine: V6-3778 3.8L DOHC) 
Defendant 
Service 
Department:  
 
 
 
Part, Part 
Number (PN) 
and SKU 
Number (SN) 

Defendant 
Website: 
  
 
 
 
Part, Part Number 
(PN) and SKU 
Number (SN) 

Defendant 
Service 
Department 
Price 
(exclusive of 
labor): 
 
Pre-Discount 

Defendant 
Service 
Department 
Price 
(exclusive 
of labor): 
 
Post-
Discount 

Defendant 
Website 
Price:1 

Percentage 
Price 
Increase: 

Plaintiff’s 
Ascertainable 
Loss: 

ProCool New 
Water Pump 
 
PN: 98228 
 
SN: Not 
Applicable 
(N/A) 
 

ProCool New 
Water Pump 
 
PN: 98228 
 
SN: 293178 

$141.88 $106.41 
 
($141.88 - 
$35.46) 

$85.99 20% $20.42 

Front Struts 
 
 
 
PN:72917/729
18 
SN: N/A 

Monroe 
OESpectrum 
Strut 
 
PN:72917/72918 
SN:1374641/1374
658 
 

$605.64 
 
($302.82 x 2) 

$454.23 
 
($605.64 - 
$151.41) 

$225.98 
 
($112.99 x 
2) 

50% $228.25 

Front Strut 
Mount 
 
PN: K160101 
 
SN: N/A 

MOOG Strut 
Mount 
 
PN: K160101 
 
SN: 1265905 

$281.20 
 
($140.60 x 2) 

$210.91 
 
($281.20 - 
$70.29) 

$103.98 
 
($51.99 x 
2) 

51% $106.93 

Sway Bar 
Bushing 
 
PN: K200280 
 
SN: N/A 

MOOG Sway Bar 
Bushing Kit 
 
PN: K200280 
 
SN: 1266234 

$18.41 $13.82 
 
($18.41 - 
$4.59) 

$11.99 13% $1.83 

      Total: $357.43 
  

                                                           
1 The prices displayed on 9/19/2016. 
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EXHIBIT H 
Appended to: 

Second Amended Class Action Complaint and 
Jury Demand 

Debra A. Silver vs. Pep Boys – Manny, Moe & Jack of 
Delaware, Inc. 

Civil Action No.: 3:17-cv-00018-FLW-LHG  
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Redacted - Plaintiff 
Private

Redacted - Plaintiff Private

Redacted - Defendant Private

Redacted - 
Defendant 
Private

Redacted - 
Defendant 
Private

Redacted - 
Defendant 
Private

Redacted - Defendant 
Private
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Redacted - 
Defendant 
Private

Redacted - 
Defendant Private

Redacted - 
Defendant Private

Redacted - 
Plaintiff Private
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Plaintiff Private
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Redacted - Plaintiff Private

Redacted - 
Plaintiff Private
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EXHIBIT I 
Appended to: 

Second Amended Class Action Complaint and 
Jury Demand 

Debra A. Silver vs. Pep Boys – Manny, Moe & Jack of 
Delaware, Inc. 

Civil Action No.: 3:17-cv-00018-FLW-LHG 
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9/18/2016 Pep Boys 
 
 

LIFETIME LIMITED WARRANTY 
 

Connector 

 
 

Account 

(/account/login) 

 

 

Cart (0) (/cart) 

2 TERM FEMALE - AT VAPOR CANISTER PURGE 
SOLENOID - ORANGE 

 
Receive 25% Off Your Online Purchase 

 

BWD Camshaft Sensor Connector 

Part #: PT1179  |  SKU: 1134803 

 Write the first review 

Available tomorrow after 12 p.m. 
Need It Now? 

 
 
 
 

$85.99 

$64.49 
With Promotion 

    This part  fits your 2006 KIA SEDONA 
 

Offering hundreds of high-quality pigtails & sockets 
for nearly every electrical job 

With industry leading expertise, when original 
equipment fails our products are designed to fix the 
inherent failure issues 

 
 

Fitment Notes 

LIFETIME LIMITED 
WARRANTY 

Speed Sensor Connector 
 

INPUT SHAFT SPEED 
SENSOR 

 
Receive 25% Off Your Online Purchase 

 
 

BWD Stoplight Switch 
 

Part #: SL2082 |  SKU: 114572 

See all 5 reviews 

Available today 
Pay in Store Available 

 
 
 
 

$16.99 

$12.74 
With Promotion 

    This part  fits your 2006 KIA SEDONA 
 

Our stoplight switches are designed utilizing brass or 
high-impact composite housings as specified, for 
maximum performance and durability 

Our switches are designed using copper alloy 
conductors to ensure superior electrical conductivity 
with low resistive losses. 

 
 

Fitment Notes 

LIFETIME LIMITED 
WARRANTY 

Brake         Light         Switch 

Receive 25% Off Your Online Purchase 

 
BWD Electrical Connector 

 
Part #: PT177 |  SKU: 9781764 

 Write the first review 

Available tomorrow after 12 p.m. 
Need It Now? 

 

https://www.pepboys.com/search/?term=bwd+brake+light+switch 2/6 

$54.00 -  $77.99 (12) 
 

$78.00 -  $101.99 (8) 
 

$102.00 -  $121.99 (4) 
(/) 

 
Qty:   1 Retail     $23.99 

 
Pick Up in Store (No Install) 

Ship to Home 

ADD TO CART 

ADD TO CART 

What brings you here today? Fitment Notes  Log In or Create an 

 

 
Qty:   1 Retail     $85.99 

 
Pick Up in Store (No Install) 

Ship to Home 

Promotion: -$21.50 
25PEP  (Apply code in cart) 

$64.49 
 

 
Qty:   1 Retail     $16.99 

 
Pick Up in Store (No Install) 

Promotion: -$4.25 
25PEP  (Apply code in cart) 

$12.74 
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EXHIBIT J 
Appended to: 

Second Amended Class Action Complaint and 
Jury Demand 

Debra A. Silver vs. Pep Boys – Manny, Moe & Jack of 
Delaware, Inc. 

Civil Action No.: 3:17-cv-00018-FLW-LHG  
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Date: 5/15/2016 
Time In: 2:07:28 PM 
Location: Princeton Pep Boys, 3505 Brunswick Pike, West Windsor, NJ 08540 
Vehicle: 2006 KIA Truck Sedona (Engine: V6-3778 3.8L DOHC) 
Defendant 
Service 
Department: 
  
 
Part, Part 
Number (PN) 
and SKU 
Number (SN) 

Defendant 
Website: 
  
 
 
Part, Part 
Number 
(PN) and 
SKU 
Number 
(SN) 

Defendant 
Service 
Department 
Price 
(exclusive of 
labor): 
 
Pre-Discount 

Defendant 
Service 
Department  
Price  
(exclusive of 
labor): 
 
Post-Discount 

Defendant 
Website 
Price:1 

Percentage 
Price 
Increase: 

Plaintiff’s 
Ascertainable 
Loss: 

BWD Brake 
Light Switch 
 
 
PN: SL2082 
 
SN: N/A 

BWD 
Stoplight 
Switch 
 
PN: SL2082 
 
SN: 114572 

$33.13 $28.16 
 
($33.13 - $4.97) 

$16.99 40% $11.17 

      Total: $11.17 
 

                                                           
1 The price displayed on 9/18/2016.   
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1 
 

SEAN F. FORLENZA, ESQUIRE 
The Law Office of Sean F. Forlenza, Esq. 
1043 Hughes Drive 
Hamilton, NJ 08690 
(609) 638-0748 
 
CARL J. MAYER, ESQUIRE 
The Mayer Law Group 
174 Nassau Street, Suite 414 
Princeton, NJ 08542 
(609) 921-0253 
 
TED M. ROSENBERG, ESQUIRE 
The Rosenberg Law Firm  
321 New Albany Road 
P.O. Box 97 
Moorestown, NJ 08057 
(856) 608-9999 
(856) 235-8196 Fax 
 
Attorneys for Plaintiff, Debra A. Silver, on 
behalf of herself and those similarly situated 
 

UNITED STATES DISTRICT COURT 
FOR THE DISTRICT OF NEW JERSEY 

______________________________________________  
DEBRA A. SILVER, on behalf of herself and             
those similarly situated,                         Civil Action No.: 3:17-cv-00018-FLW-LHG 
        
     Plaintiff,  Honorable Freda L. Wolfson 
        Honorable Lois H. Goodman 
  v.      
        
PEP BOYS - MANNY, MOE & JACK OF   
DELAWARE, INC.; JANE AND JOHN DOES          
1-10, individually and as owners, officers, directors,                 CERTIFICATION OF SERVICE  
founders, managers, agents, employees and/or                   
representatives of PEP BOYS - MANNY, MOE &            
JACK OF DELAWARE, INC.; and XYZ ENTITIES        
1-10,         
     Defendants.                
 

 SEAN F. FORLENZA, of full age, hereby certifies as follows: 
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 1. I am an attorney-at-law of the state of New Jersey and sole proprietor of the Law 

Office of Sean F. Forlenza, Esq., one of the attorneys for Plaintiff, Debra A. Silver. 

 2. On August 1, 2017, I caused to be filed via ECF with the Clerk for the United 

States District Court for the District of New Jersey, the following documents: 

  (a) Second Amended Class Action Complaint and Jury Demand; 

  (b) Exhibits A – J; and 

  (c) Certification of Service 

 3. On August 1, 2017, copies of the aforementioned documents were served via ECF 

upon the following: 

    David R. Kott, Esq. 

    McCarter & English, LLP 

    Four Gateway Center 

    100 Mulberry Street 

    P.O. Box 652 

    Newark, New Jersey 07101-0652 

    (973) 622 – 4444 

    (973) 624 – 7070 FAX 

    Attorney for Defendant 

 4. I will cause to be mailed, via regular U.S. Postal Service mail, a courtesy copy of 

the aforementioned documents to: 

Honorable Freda L. Wolfson, U.S.D.J. 

U.S. District Court for the District of New Jersey 

Clarkson S. Fisher Building & U.S. Courthouse 
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402 East State Street 

Trenton, NJ 08608 

 I hereby certify that the foregoing statements made by me are true.  I am aware that if any 

of the foregoing statements are willfully false, I am subject to punishment. 

       /s/ Sean F. Forlenza 

       Sean F. Forlenza, Esq. 

 

Dated: August 1, 2017 
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